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“The Key has generated simply unbelievable
results. For us business development was always
about getting strong appointments with relevant
outlets. Both the number of appointments and the
percentage of conversions are beyond our most

optimistic forecasts.

“I’m impressed with their ability to understand my“I’m impressed with their ability to understand my
business, my objectives and the sheer effort

they’ve put in to my businesses.

“ The Key are so key they are now a part of my
business plan /structure for the foreseeable

future. It’s not just telesales; it’s inventive support
from new market identification, data analysis
to CRM management, complaints handling andto CRM management, complaints handling and

resolution. I whole heartedly recommend The Key.”
- Jon Oakes Director One-Chem

Results
In only 12 weeks working only 3 days 
a week, we’ve helped One-Chem
acquire 110 active stockists from a
total of 123 appointments.

An unparrelled success with an
amazing 89% of appointmentsamazing 89% of appointments
converting to sales.

Background
Launching a new product into an established and
competitive market can be costly, time-consuming 
and risky. Hitting sales targets is usually the first 
objective of those running the business; this is 
vital to ensure there are funds to keep the
business running, and reinvest in its growth.business running, and reinvest in its growth.

However, deciding how to achieve this quickly can 
be problematical, especially with a small sales 
team.

Need
The Key was invited to carry out a 10 -day
telemarketing pilot to make qualified
appointments with Motorhome and Caravan
retailers in the Midlands area for One-Chem’s 
sales team.

Prior to campaign start, we researched thePrior to campaign start, we researched the
competition and market, which was put into a 
competitor analysis sheet. This proved invaluable 
when facing and overcoming objections in a 
market which has rarely seen new approaches 
and products.

With an understanding of our target customer, we With an understanding of our target customer, we 
used a low-key conversational approach to gain 
the meetings, which we achieved in one phone 
call.

In just 8 days on the phone working on a brand 
new project, we achieved 25 appointments. The 
client was very impressed with the results and
asked us to continue working for him.asked us to continue working for him.

In addition to this, we provide an inbound order 
line to handle orders and enquiries from their ads.
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