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Results
Our tailored approach and research
into targeted approaches resulted
in 90 Appointments over 12 months
with an average fleet size of 238
Cars. On the back of core business
we also introduced a number ofwe also introduced a number of
opportunities for ancillary services
such as vehicle rental and online
mileage capture. The large number
of appointments targeted at director of appointments targeted at director 
level and with companies whom 
would get the best reward from the 
scheme was the ideal arrangement to 
maximise the opportunity for new 
business.

Background
Working with an independent company who are 
the market leaders in tax efficient car benefit 
funding, their focus is to provide a structured
outsourced facility to remove both the company outsourced facility to remove both the company 
and the car driver from the increasing company 
car tax regime. The outsourced arrangement
includes implementation, communication and
administration of the entire scheme.

Need
With a different offering to a large number of
competitors our clients main problem was
initially introducing the concept, educating
prospects, and emphasising the many benefits,
financial and otherwise that the scheme would financial and otherwise that the scheme would 
bring. 

After a challenging and disappointing campaign 
with an alternative telemarketing company the 
approach and results needed to change rapidly.

Solution
We began by looking at the current client base We began by looking at the current client base 
and determining how and why the scheme was 
adopted by them. A number of factors had an 
effect on the degree of cost savings that could be 
made by adopting the scheme. We targeted our 
approach on market sectors that would benefit 
considerably from such a scheme and
immediately had an impact by acquiring aimmediately had an impact by acquiring a
substantial number of high quality leads with
industries we knew would benefit substantially.

When not focusing on cost reduction we targeted
differing areas of the business with different
benefits from the scheme, tailoring our approach benefits from the scheme, tailoring our approach 
to suit the prospect. For instance our HR approach 
would focus on different benefits to a discussion 
with Finance.
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